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1 Good morning, ladies and gentlemen. Welcome and thank you for joining 

us today.   

 

2 Our graciousness public education campaign - “Make it right for a better 

ride!” is now into its fourth year. I wish to thank our partners - the LTA, the 

Singapore Kindness Movement, SMRT and SBST for their continued support 

for this programme.  

 

3 We’ve achieved a lot since we first started, but there’s still much more 

that can be done to encourage graciousness on public transport.  

 

4 Our 2012 campaign was successful with 94 percent of respondents to a 

post-programme survey saying they remembered at least one key message from 

the campaign. And about 76 percent liked the 2012 campaign more than the 

“Phua Chu Kang” campaign in 2009. 

 



5 However, our survey also found commuters still cite as pet peeves the 

people who do not give up their seats, do not move in to trains and buses, and 

do not queue.  

 

6 Even more cause for concern, the latest Graciousness Index 

commissioned by the Singapore Kindness Movement (SKM) this year has fallen 

to its lowest in five years – down from last year by eight points to 53 this year.  

 

7  Across the board, respondents said they experienced fewer acts of 

kindness this year as compared to last year. 

 

8 But despite the fall in the overall Graciousness Index, we found a silver 

lining in the SKM’s latest survey results which showed that there was an 

improvement in the scores for gracious behavior on public transport – bucking 

the overall downward trend. 

 

9 For example, in 2012, Singaporeans rated themselves a 5.6 when it came 

to giving up their seats to those who need them more. But this year, the rating 

for this specific behavior went up slightly by 0.4, scoring a 6. 

 

10  Similar improvements in the scores of other behaviours on public 

transport were also observed – more felt that commuters on public transport 

were allowing others to alight first (up from 5.2 in 2012 to 5.5 in 2013) and 

making space for incoming passengers on buses and trains (up from 5.1 in 2012 

to 5.6 in 2013). 

 

11 Our graciousness programme for 2013 hopes to help sustain this 

improvement in graciousness on public transport.  Continuing with the theme of 

“Make it right for a better ride” – our campaign this year hopes to build a 



society that encourages others to behave graciously. This will be done using 

“ground-up” initiatives that will promote graciousness by reinforcing positive 

social norms.  

 

12 One way we intend to do this is through a “Gracious Moments” Facebook 

App that’s now being developed. Once ready, the App will allow users to 

capture and upload gracious acts they have witnessed or experienced during 

their daily commute, onto Facebook. 

 

13 Through this new App, we hope to promote a culture where commuters 

use positive reinforcement to encourage others to behave graciously, as opposed 

to “stomping” bad behavior.  

 

14 We also found out, through a series of online polls conducted by LTA 

that most commuters are inclined towards behaving graciously when taking 

public transport. For example, 87 percent of commuters say they give up their 

seats to those who need them more. 

 

15 We plan to use these positive social norms to influence commuters 

towards better social behavior.  

 

16 To do that, we’ll be producing a series of stickers citing such statistics to 

help the majority of “good” commuters apply “peer pressure” on the less 

gracious ones. These stickers will be displayed at MRT stations and in trains 

later this year. 

 

17  Given how popular videos are these days, we are also collaborating with 

secondary and tertiary students to produce a short film to encourage 



graciousness on public transport. Shortlisted student teams will be mentored by 

established local filmmakers in the production of their short film, a first for us.  

 

18  While the authority and the operators are doing all they can to improve 

public transport capacity; each of us can also play a significant role in making 

our daily journeys more pleasant.   

 

19     And to do that, we hope to tap on the creativity of our younger 

commuters to act as a “voice” to effect this change. 

 

20 This morning, I’m proud to present prizes to a total of 25 students for 

such efforts. These young “ambassadors” of graciousness took part in a contest 

earlier this year aimed at encouraging primary and secondary school students to 

come up with catchy phrases to remind their fellow commuters to be gracious. 

 

21 The month-long contest saw an overwhelming 4,500 entries – almost 

triple the 1,645 entries received for a similar contest last year. Selected winning 

entries, alongside reflections from working adults and seniors have been 

developed into posters and stickers accompanied by comic strips for an added 

touch of humour.  

 

22 These posters and stickers will be displayed on train windows, platform 

screen doors, bus shelters, lift doors and other advertising spaces in the public 

transport network from April to June 2013. 

 

23 All of this is part of a greater effort by the campaign to generate more 

“ground-up” content - created BY commuters FOR commuters, which we hope, 

will resonate better with the community.     

 



24   And as we introduce more of such “ground-up” initiatives, we hope that 

more members of our community will make graciousness a part of their lives 

and help put the smile back into commuting. After all, every journey should be 

a pleasant one. 

 

25 Thank you. 


